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Abstract
The main purpose of this research is exploring, describing, and shedding light on how and to what
extent the perceptions of entrepreneurial orientation (EO) of females differ from those of their male
counterparts (risk-taking, innovativeness, pro-activeness, competitive and autonomy). In order to
achieve the main goal of this study, the researcher uses the descriptive and analytical approaches, due
to their suitability towards answering the main question of the study. This study is considered as
quantitative study using a questionnaire that distributed on 60 entrepreneurs, 31 of them were males
and 29 females.
The study has reached many findings, in which the most important are: The degree of the level of
the extent perceptions of entrepreneurial orientation (EO) of female’s difference compared to those
of their male counterparts is high. In addition, the results of the main question revealed that there are
differences between males and females in the field of entrepreneurial orientation with differences of
characteristics and circumstances that both genders live. Moreover, the characteristics of males and
females toward being an entrepreneur are similar, with differences in sociability and realistic toward
taking actions for females. This means if females have the supportive circumstances they will reach
more success toward being entrepreneur.
Upon those findings the study recommended that it is important to engage women in entrepreneurial
education which seems pivotal to developing the right abilities, skills, competencies and orientation
necessary for women to make vital contributions through entrepreneurial ventures. In addition,
concrete assistance is needed from Non-Governmental Organizations (NGOs) in the form of on-thejob awareness to familiarize women entrepreneurs with new methods, machines, equipment, business
practices, processes and management awareness of women’s competencies. Moreover, policies and
programs should be directed at developing the Personal Entrepreneurial Characteristics (PEC) in
women entrepreneurs; since personal entrepreneurial characteristics has been established as having
the capability of enhancing their orientation.
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Chapter One: Study Background
1.1 Introduction:

The importance of the entrepreneurial company as a major generator of innovations is most clearly
stressed in the ‘early’ Schumpeter (1954). In this early work, entrepreneurial companies tend to be
small, independent, and act as major agents of change within new industries. In modern strategic
management terminology, this Schumpeterian entrepreneurship is based on proactive strategies
that capitalize on firm specific advantages and innovative capabilities, financed through bank loans
and venture capital. The Schumpeterian entrepreneur is not necessarily a strictly rational,
economically maximizing agent, a risk taker or a capitalist, as in the ‘classical’ theories of
entrepreneurship by Knight and Say (Marco, 1985), but primarily an agent of change who is
searching for new opportunities (Santarelli and Pesciarelli, 1990; Hagedoorn, 1996b).
Jean-Baptiste identified the element of innovation as being most characteristic of the entrepreneur.
In other words, he regarded entrepreneurs as being "people who could do new things, people who
could do more with less, and people who would obtain more by doing something in a new or
different way" (Say, 1815; 1996). Therefore, Say saw the entrepreneur as an economic actor
whose activities generated an added value. In his monumental work on the history of economics,
Schumpeter pointed out that Say was the first to draw a clear distinction between the role of the
entrepreneur and the role of the capitalist (Schumpeter, 1954: 555). Over the years, there has been
increasing popularity in academic literature on the need for small and entrepreneur firms to be
entrepreneurial, if they want to survive and grow (Martin and Javalgi, 2016; Wales, Gupta and
Mousa, 2013). Moreover, entrepreneurship is defined as an activity that involves the discovery,
evaluation and exploitation of opportunities to introduce new goods and services, ways of
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organizing, markets, processes and raw materials through organizing efforts that previously had
not existed (Shane and Venkataraman, 2000).
The role played by gender on entrepreneurial behavior has become an important component of
academic conversations around entrepreneurship, and recent years have seen an increasing number
of studies focus on female entrepreneurship. The number of international studies has also grown
rapidly to examine questions related to the launch and growth of women owned businesses, and
several cross-country comparisons of female entrepreneurship have been conducted.
Although women make up more than 50 percent of the world population, across countries, they
own and manage fewer businesses than men (Kim, 2007). This is maybe because women are less
active than men in creating new ends-means frameworks and, perhaps, endowed with lower
entrepreneurial talent (whether productive or unproductive) than men. According to Kelley et al.
(2016) the total entrepreneurial activity for females only reaches 6% of the whole adult female
population while for males it reaches 11% of the whole adult male population in innovation-driven
economies. The important question here; are women entrepreneurs differ from other women?
From a scientiﬁc point of view, the study of female entrepreneurship as a distinct area of inquiry is
legitimate, because women entrepreneurship presents several distinctive characteristics that
differentiate it from men entrepreneurship. Thus, in addition to inform about women behavior,
studying female entrepreneurship contributes for understanding of entrepreneurship and human
behavior in general. Studying female entrepreneurship allows researchers to ask questions that
shed light not only on why women behave the way they do but also on the linkages between
entrepreneurship and wealth creation, employment choices and cognition, human capital
accumulation and labor market dynamics, and many others. Moreover, Tsyganova and Shirokova
(2010) found that the level of male entrepreneurial activity is higher than that of women. Johnson
and Powell (1994) observed a significant difference between male and female entrepreneurial
2

