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Abstract

Considering the introduction of the third generation of mobile data service at the
beginning of 2018 in the West Bank and the high penetration rates worldwide, this
research investigates the factors that influence consumers’ behavior towards the

introduction of 3G cellular data in Bethlehem Governorate.

The research purpose is about the examination of the factors that influence
consumers’ usage of 3G cellular data. The research framework was based on the
Theory of Planned Behavior (TPB) with the attitude, subjective norms, and
perceived behavioral control factors. In addition to the extension of Technology
Acceptance Model (TAM) including the perceived usefulness and perceived ease
of use factors. The perceived enjoyment factor was added to the model along with
the TPB and TAM in order to examine its influence on the behavioral intention to

use 3G cellular data.

A simple random sampling strategy was applied where the sample size included
four hundred and two (n = 402) Palestinian 3G’s consumers. Targeted respondents
who reside in Bethlehem Governorate include who tried either currently using 3G
services throughout a questionnaire that was constructed for this purpose.

Questionnaires were distributed to companies and stores’ show rooms, hospitals, as



well as universities. The data was analyzed by SPSS and Structural Equation
Modeling (SEM).

The results indicate that perceived behavioral control, perceived enjoyment, and
subjective norms are the influential factors. Whereas, perceived usefulness,
perceived ease of use and attitude are not influencing the behavioral intention to
use 3G mobile data services. Based upon the research findings, business
implications and marketing recommendations were placed. Recommendations
include proposed procedures to the Ministry of Communication and Information
Technology regarding consumers’ awareness and monitoring local providers. In
addition to recommendations related to market segmentation, promotion,
positioning, pricing, branding, image, and advertising to local providers to improve

their marketing strategies.

Keywords: Theory of Planned Behavior, Technology Acceptance Model, 3G

mobile data services, behavioral intention to use, perceived enjoyment.
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