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The Reality of Sports Marketing in Football Academies in Palestine. 

Prepared by: Tariq Sadi Mousa Alshalalfeh. 

Supervisor: D. Amani Assi. 

Abstract:  
 

This The study aimed to identify the reality of sports marketing in football academies in 

Palestine from the perspective of academy coaches and supervisors. The researcher 

adopted a descriptive and analytical approach, as it suited the nature of the study. The 

research community consisted of (90) coaches and supervisors from football academies in 

Palestine, and the study sample consisted of (60) licensed and unlicensed academies. The 

researcher used a questionnaire, which was specifically designed for this purpose and 

distributed to coaches and supervisors of football academies in the west bank of Palestine, 

after it was subjected to scientific standards of validity and reliability. This was conducted 

during the second semester of the 2024/2025 academic year. The study results showed that 

the reality of sports marketing in football academies in Palestine, from the perspective of 

academy coaches and supervisors, was at a high level. It also indicated no statistically 

significant differences in the average responses of academy coaches and supervisors 

regarding the reality of sports marketing in football academies in the northern governorates 

of Palestine, depending on the variables (academic qualifications and job title) of the 

respondents. However, the results showed statistically significant differences in the 

average responses of academy coaches and supervisors regarding the reality of sports 

marketing, with regard to the variable of years of experience, in favor of the item (6-10) 

years. 

In light of these findings, the study presented a set of recommendations, most notably: the 

need to inform the Supreme Council for Youth and Sports of the study results, and the 

creation of an electronic platform specifically for academies. 

 Keywords: Sports Marketing, Football Academies. 
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