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Abstract

This study aimed to identify the reality of communication patterns and its role in shaping
the organizational culture of the Palestinian Telecommunication Company, and the
importance of effective communication in the shaping of the company's culture and values
and the level of adaptation of effective communication in the service culture within the
company and its reflection on improving performance and production, as patterns of
communication exploited within the company and their styles has been identified, the most
important obstacles facing the process of communication, and the study also identified the
company’s prevailing culture.

The population of the study includes the employees (541 staff) of the Palestinian
Telecommunication company in the branches of Nablus and Ramallah. A stratified random
sample was used in the distribution of questionnaires, which included managers, assistant
managers, heads of departments, and the staff.

A questionnaire was distributed to all 270 members of the sample, 253 were collected, and
only 3 questionnaires were excluded due to lack of validity, and thus the actual sample size
was 250 subjects.

The researcher chose the Questionnaire as a tool for data collection, and it was presented to
a group of arbitrators to examine the sincerity, as well as the tool was examined by
calculating the Kronbach's Alfa coefficient. Data was analyzed and the extraction results
using the Statistical Program of Social Sciences, SPSS, Represented by mathematical
statistical methods such as standard deviations, percentages, and testing hypotheses such
as(ONE WAY Analysis of Variance), T-test, and Pearson correlation coefficient. A set of
questions and hypotheses has been developed to address the problem of the study

The results showed that the Palestinian Telecommunications Company is using all modes
of communication through its different tasks including: the electronic communication,
written communication, oral communication, and informal communication. The results of
the study showed the communication aspects and its constraints, and characteristics of the
organizational culture of the Palestinian Telecommunications Company, and the
importance of communication role in the formation of the organizational culture of the
Palestinian Telecommunications Company.

In addition to that, the results showed a significant relationship at the level of statistical
significance (a < 0.05) between the modes of communication and their role in shaping the
organizational culture of the Palestinian Telecommunications Company. Also the results
showed no significant differences at the level of significance (a < 0.05) in the views of
respondents with regard to patterns of communication and its role in shaping the
organizational culture of the Palestinian Telecommunications Company attributable to the
following variables: gender, age, educational qualification, the administrative level, and
place of residence.



According to this study, a set of recommendations were made that aims at using
communication toward the goals of the company in line with its organizational culture, and
most important: the need for attention and focus on the quality of good and meaningful
communication, because communication is a large proportion of the life of the company
and it takes the most time of the managers and workers in the company, as well as the
study concluded the importance of establishing a special center committed to
communication principles and its general objectives.

And the need to deepen the concept of organizational culture among workers in the
company, to achieve harmony between the company's culture and the culture and values of
individuals working there, through the development of skills of individuals involved and
their involvement in decision-making and sharing their ideas and make them feel that they
are involved and playing a critical role in helping the company achieves its mission.
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