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Abstract 

 
This study has sought to find out the   supporting institutionsô contribution to alleviation  of  

the problem of marketing   the agricultural  cooperativesô produce. To that end, the 

researcher has identified  the  reality  of the marketing mix  and the contribution of  

technical programs,  the nature of  consultancies,  training  courses  and financial  support 

provided  by the  supporting institutions  to  solve the cooperativesô  marketing  challenges. 

This study, conducted between May 2016 and February 2017, was implemented in the 

West Bank. The population of the study consisted of all agricultural cooperative societies. 

The sample of the study included 24 cooperative societies   in the governorates of   Jordan 

Valley, Nablus and Tubas. 

To achieve the study objectives, the researcher has used the descriptive method.  He 

developed a questionnaire   which covered   a number of domains.  To test its validity, the 

questionnaire was   submitted to a number of referees.  The internal consistency of the 

questionnaire items was calculated and was found to be statistically significant.   

After  data  collection and analysis, it was found that the  reality  of the elements of the 

marketing mix  of  the  agricultural cooperatives in Palestine  was  still experiencing a  

number of marketing  difficulties. It  was  also  found  that  the technical  support  provided  

to these cooperatives by  the supporting institutions,  to  solve the marketing of  their 

produce,  was  modest. To some extent, the support took into consideration the 

characteristics of these cooperatives, thus contributing to their growth and prosperity. 

Pertaining  to the  technical  support  contribution, offered  by the supporting institutions,  

it  was  found that  the  programs  organized  for  technical  support  were  also modest.  In 

contrast, the training and consultancy  programs  offered by these institutions  to  solve the 

cooperativesô  marketing challenges  were  found  to be  of  high value. This indicates that 

there were true consultancy and training efforts devoted   to these cooperatives.  



 

2 
 

In the  light of the  study  findings,  the  researcher    recommends that  the  cooperatives  

be supplied  with  grading  machines  and  sorting equipment   for  the produce  and  be  

trained on using  them.  The researcher  also  suggests  that  these cooperatives  be  

provided with  the marketing  needs to  allow  grading  in  line  with  their  needs  and  

wants. This is in addition  to  providing  them  with packaging   products that  suit  their 

produce  in terms  of size,  shape,  design, etc.    The researcher  also   recommends  

building  and providing  ordinary,  freezing  and  cooling   stores  for  these  cooperatives  

for their  vegetable and fruit produce. Equally  important,  these  cooperatives  should  be 

also  supplied  with  means of transportation  that  suit their  produce.  Cooperativesô  

members  should be also trained on picking, sorting, grading, packaging and wrapping 

processes  and  should be also provided  with  marketing information   to  help   them  in 

decision taking  on time and  place of  marketing  their  produce. 
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