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The Role of High Management in AchievingOrganizational Creativeness 

at the National Organizations in South West Bank, from their Point of 

View 

Abstract 

This study aimed to realize and recognize the role of the high management in achieving 

organizational creativeness at national organizations, from their point of view. The study 

took place in south of west Bank in 2007. The issue of the study was represented in a main 

question; what is the role of the high managementin achieving organizational

creativeness.at.national organizations in south West Bank. To reply the question and the 

issue of the study, hypotheses and questions had been formed in five sides; degree of 

realization of high management to the concept of organizational creativeness, 

the.degree.of.importance.of.organizational.creativeness.of.national organizations, the 

dealings of the management towards staff, the creative contributions and participations of 

high management, and last the difficulties and obstacles of organizational creativeness at 

the national organizations. Besides, to realize if any differences exist in vision among high 

management members at national organizations in those sides by differences in individual 

characteristics, the site of the society and its general scope of work.

 

In respond to questions of the study the researcher adopted the descriptive method as it 

suits the nature of the issue. The study was applied to a random specimen that consists of 

(115) principals or deputies of national organizations out of (471) organizations that 

consist the study community. The researcher collected (91) questionnaires; that is, (19.3%) 

of the study community. 

The study concluded a number of results. The considerable ones: Most principals of 

national organizations perfectly realize the/ organizational creativeness concept, regardless 

of sex (gender), the experience, the educational qualifications, the age or position of the 

society. Those principals of national organizations of physical activities are the sector who 

better realize the concept of the organizational creativeness. and that Enhancing confidence 

at staff and awarding financial incentives represent a greater consideration in trend of staff 

towards organizational creativeness. The study concluded a number of recommendations. 

The most considerable are to carry out further studies on organizational creativeness. To 

pay attention to organizational creativeness in field of university education as well as 

school- education. Moreover, holding training courses and lectures on creativeness. 
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