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This study aimed to know the role of Jericho and Al Aghwar governorate in enhancing 

competitiveness in small and medium bussines projects, in terms of the role of the 

governorate measures in increasing the demand for products, their role in governmental 

and legal procedures, and their role in organizing the market structure, and it also aimed to 

reveal the extent of satisfaction of the owners of economic projects For the small and 

medium sized governorate support and support them. 

The study population, which consists of all the existing economic projects in Jericho and 

Al Aghwar governorate, which number (852) employs (4,647) male and female workers, 

and the study sample was selected according to the proportional stratified method, where 

the number of small and medium enterprises was determined according to their types 

(services, Commercial, industrial, craftsman, agricultural, contracting), then determining a 

fixed percentage (33.3%) according to the number of these projects, and the sample 

number reached (280) economic projects in Jericho and Al Aghwar Governorate. 

To achieve these goals, the study used the descriptive and analytical approach, and the 

questionnaire tool, which consisted of three main sections, the first related to the project 

study variables, which are: (type of project, project age in years, size of project capital, and 

number of employees). The second section consists of (44) paragraphs distributed on three 

axes, the first axis relates to the procedures of the governorate that lead to increasing the 

demand for products, the second concerns governmental and legal procedures, and the 

third concerns the procedures for organizing the market structure. The third section is 

devoted to measuring the satisfaction of project owners with the governorate’s role in 

increasing competitiveness and knowing their proposals to improve the municipality’s role. 

After conducting the statistical analysis, it became clear from the results that the role of the 

governorate of Jericho and Al Aghwar in increasing competitiveness came to a moderate 

degree, with the total score of the tool (3.08), and the overall score of the three study axes 

was also medium, and it became clear that the governorate’s role in terms of governmental 

and legal procedures has occurred. The governorate ranked first in increasing the 

competitive school, and the second axis related to this role got the highest overall 

arithmetic average of (3.34), and the governorate’s role came in second place to increase 

demand for products with an overall average of (3.01), while the governorate’s role came 

to organize a structural The markets ranked third, with an overall average of (2.90). 



 و‌
 

The results showed that the percentage of project owners in Jericho Governorate who 

expressed their satisfaction with the governorate's performance amounted to (22.5%), by 

(63) project owners, and that the percentage of project owners who expressed their 

dissatisfaction with the governorate's performance was (77.5%). 

The results showed that there are various differences in the average response of the study 

sample about the role of Jericho and Al Aghwar governorate in enhancing competitiveness 

in the existing economic projects in the governorate due to the type of project, and the 

absence of differences attributable to the variable of the project’s life in years and to the 

variable of the size of the project capital, and it became clear that there are differences 

attributable to the number of workers. She was in favor of (from 1-5). 

At the end of the study, the researcher recommended several recommendations, most 

notably the establishment of a specialized economic committee in the governorate that 

includes experts that follow up economic issues such as competitiveness, investment and 

others, and work to activate competitiveness indicators as criteria for the quality of 

business and services, because of their positive role in economic development and the 

development of economic sectors, and the interest in organizing commercial operations. 

And to provide advice and guidance to project owners in line with the size of the market 

and the potential for future expansion of the business, by establishing specialized 

departments to keep pace with and organizing projects or encouraging the establishment of 

new projects by studying supply and demand to activate competitiveness. 
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