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Abstract 

This study aims to examine digital transformation and its relationship with the level of 

sports marketing in Palestinian colleges and departments of physical education, as well as 

to investigate the impact of digital transformation dimensions (digital strategy, advanced 

technologies, and digital infrastructure) on the development of sports marketing. In 

addition, the study seeks to identify the main challenges facing the utilization of digital 

transformation in supporting sports marketing activities. 

The researcher adopted the descriptive correlational approach, given its suitability to the 

nature and objectives of the study. A questionnaire was administered to a random sample 

of 67 faculty members out of a total population of 80, representing 83.7% of faculty 

members in physical education departments, divisions, and colleges in Palestine. Data were 

analyzed using the Statistical Package for the Social Sciences (SPSS) through means, 

standard deviations, the t-test, one-way analysis of variance (ANOVA), and Pearson’s 

correlation coefficient. Validity and reliability were verified using Cronbach’s alpha 

coefficient. 

The findings indicate that the level of digital transformation in physical education colleges 

is moderate, with a mean score of (3.05). Similarly, the level of digital sports marketing is 

approximately within the same range, as its practices continue to rely more on individual 

efforts rather than institutional organization. Nevertheless, digital transformation 

contributes to enhancing the efficiency of sports marketing by increasing interaction and 

improving content quality, as the impact of its dimensions on sports marketing reached a 

moderate level leaning toward positivity, with a mean score of (3.56). However, the 

effectiveness of this impact remains constrained by several challenges, most notably 

limited funding, insufficient specialized training, and a lack of integration among technical 

systems, with the overall level of challenges rated as high. 

Furthermore, the results revealed no statistically significant differences in the level of 

digital transformation attributable to gender or academic qualification, whereas statistically 

significant differences were found with respect to age, years of experience, and job rank, in 

favor of older faculty members (50 years and above), those with longer experience (15 

years and above), and higher academic ranks (Associate Professor and Professor). In 

addition, statistically significant differences were found according to type of university, 

reflecting variations in the institutional environment and the level of support for digital 

transformation across universities. 

In light of these findings, the study emphasizes the importance of moving beyond partial 

digital practices toward the adoption of integrated institutional digital strategies aligned 

with national orientations, allocating independent financial resources, intensifying digital 

training programs for academic staff, and integrating digital transformation and sports 

marketing concepts into academic curricula, thereby enhancing sustainability and 

improving academic and marketing performance. 

Keywords: Digital transformation, Sports marketing, Physical education faculties, 

Palestine, Digital infrastructure, Institutional challenges. 
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