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Relationship of product development on dairy consumer trends:
An Analytical Study of Consumer Trends in Hebron City
Prepared by: Tamam™ Hamed Ahmed Sarsour
supervision: Dr. Afif Hamad
Abstract:

The study aimed to identify the relationship of product development to the
trends of dairy consumers in the city of Hebron. The study was conducted
between June 2018 and September 2018. The descriptive approach was used.
The study population was about 300000 people. (93%). The researcher
reached the following results: The degree of importance of the product
specifications is high, the degree of importance of the quality of the product is
high, the degree of importance of the technology used is high, and the total
degree of trends of dairy consumers In terms of satisfaction with the product
passed The degree of product development is high, and the highest degree of
product development is the degree of product specification, followed by the
technology used and finally the quality of the product.

It was also found that there is a positive relationship between the independent
variables and the dependent variable represented by the trends of the
consumers of the products in terms of satisfaction with the product, ie, the
increase in the level of the product specifications positively affects the
attitudes of dairy consumers in terms of satisfaction with the product,
Positively affects the trends of dairy consumers in terms of satisfaction with
the product, and the increase in the level of technology used positively affects
the attitudes of dairy consumers in terms of satisfaction with the product.

It was also found that the most important factor influencing the trends of dairy
consumers in terms of satisfaction with the product is the quality of the
product, followed by product specifications and, finally, the technology used.

There were no statistically significant differences in the attitudes of dairy
consumers due to the gender variable, educational level, monthly income, and
the region. There are statistically significant differences in the attitudes of
dairy consumers in terms of satisfaction due to the variable age

The differences in trends were for the age group (36-45) compared to the age
group (46 years and over).



Through the previous results, the researcher recommends the adoption of the
opinion of dairy consumers regarding the development of products, the means
they prefer, the need for dairy companies to adopt a reference comparison
method to improve the reputation and quality of dairy products, the need to
overcome traditional methods by the company's management and adopt
modern technological methods that develop products , And that dairy
companies expand their production lines to include different flavors as a basis
for product development.
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