
 







 
 

 ،إىى شَجً اىعصٌص 

إىى مه ، ٌل اىذيمفٍق اىدزب َشسإىى مؤوس اىسَح َز،  اىسىد اىري مان إىى جاوثً فً مو خطُج

 .أٌدٌل ٌرا اىىجاح تنو دة َامتىان  ،شازك قيثً عىاء اىطسٌق قثو فسدح اىُصُه

 إىى أمً اىذثٍثح،

َح اىذٍاج، َوثع اىذىان اىري لا ٌىضة، دعاؤكِ مان سسّ تُفٍقً، َصثسكِ ظيً اىُازف فً مو ز

 .مو إوجاشٍ فً دٍاتً ٌثدأ مه وثضل ٌَىتًٍ عىد زضاك ،مذطح مه زديتً

 إىى طفيً اىغاىً،

 وثض أٌامً، َتسمح قيثً، اىري مىخ أٌامً معىى، َمان وُزي دافعًا ىً فً مو ىذظح تعة

  ،إىى أسستً اىنسٌمح

َماوُا ىً  اىرٌه أداطُوً تاىمذثح َاىدعمإخُتً َأخُاتً شسمائً فً اىماضً َاىذاضس َاىمستقثو،

 .، أٌدٌٍم ثماز ٌرا اىجٍد َأسمى معاوً اىذة َاىُفاءاىعُن َاىسىد

 اىذثٍة زدمً الله، إىى أخً

زدمل الله َأسنىل فسٍخ فً َجداوىا ذمساك خاىدج زديت جسدًا َىنىل لا تصاه دًٍا فً قيُتىا إىى مه 

   جىاتً
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Abstract: 

 

This thesis examines and analyzes the topic of the consumer’s right of withdrawal from 

electronic sales contracts under the applicable legislation in Palestine, as one of the most 

important modern guarantees for consumer protection in the digital transaction 

environment. The significance of this topic stems from the fact that electronic sales 

contracts are concluded remotely, without direct contact between the seller and the 

consumer, which exposes the consumer to risks such as haste, deception, or error in 

judgment. 

The right of withdrawal is a legal mechanism designed to protect the consumer in 

electronic sales contracts. It enables the consumer to return the product or cancel the 

service within a specific period, based solely on their unilateral will, as a fundamental 

safeguard for the weaker party in electronic transactions—the buyer. This represents a 

departure from general contractual principles and constitutes an exception to the principle 

of the binding force of contracts, due to the consumer’s inability to physically inspect the 

goods before concluding the contract online. However, this mechanism includes 

restrictions, such as the condition that the product or service must not have been used. 

According to the legislation governing the right of withdrawal, the consumer is not 

responsible for cancellation costs unless they have actually used the product or service. 

This study aims to identify the legal basis of the right of withdrawal and to determine the 

extent to which Palestinian legislation recognizes this right, in comparison with Arab and 

foreign legislations. It also analyzes the relevant provisions in the Consumer Protection 

Law No. (21) Of 2005 and the Decree-Law No. (17) Of  2024 concerning Palestinian 

electronic transactions and Decree Law No. (21) Of 2025 on Electronic Commerce.The 

study adopts a comparative analytical methodology by analyzing Palestinian legal texts 

and comparing them with their counterparts in Jordan, Egypt, and the European Union, as 

well as reviewing related legal and judicial doctrines. 

The study concludes that Palestinian legislation does not explicitly regulate the right of 

withdrawal, which leads to weak protection for electronic consumers. Therefore, it is 

necessary to introduce legislative amendments that clearly guarantee this right by enacting 

an explicit legal provision granting consumers the right to withdraw within no less than 

seven days from the date of receiving the goods or concluding the contract. The electronic 

supplier or seller should also be obligated to inform the consumer in advance of the right of 

withdrawal and its conditions before completing the purchase process. Moreover, 

developing the legal framework for e-commerce in Palestine is essential. Addressing the 

right of withdrawal is not a redundant legal measure, but rather an urgent legislative and 

societal necessity imposed by the accelerating digital reality. Such measures would achieve 

contractual balance between the consumer and the supplier and enhance trust and 

credibility in the digital marketplace, particularly by   reducing legal disputes. 
Keywords: Right of withdrawal, electronic sales contract, electronic consumer, supplier.
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