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  ة 

الإْذاء 

. اْذ٘ ْزا الإَدبص إنٗ كم يٍ نٓى عهٙ حك انٕاخت ٔانزمذٚش

إنٗ ٔانذ٘ انعضٚض انز٘ طبنًب يذَٙ ثكشيّ ٔعطبءِ ٔشدعُٙ 

. ثذعًّ ٔكهًبرّ

. إنٗ سٔذ ٔانذرٙ انزٙ طبنًب غًشرُٙ ثعطفٓب ٔحُبَٓب

ٔثُبرٙ انهٕارٙ ثخهذ عهٍٛٓ ثعطفٙ , صٔخزٙ... إنٗ شذٖ

. ٔحُبَٙ أثُبء فزشح دساعزٙ

. إنٗ إخٕرٙ ٔأخٕارٙ

. إنٗ صيلائٙ ٔصيٛلارٙ

 .إنٗ فهغطٍٛ ٔشٓذاءْب ٔعدُبءْب

 اىباحث

 عَاد عبذ الله حَذاُ



  ج 

 ٗتقذٝز شنز
 

بعذ إتَاً دراطتٜ ٕذٓ لا ٝظعْٜ إلا أُ أتقذً بدشٝو شنزٛ ٗتقذٝزٛ 

. ىنو ٍِ طإٌ ٍعٜ فٜ إخزاج ٕذٓ اىزطاىت   إىٚ حٞش اى٘خ٘د

  ٗاخص باىذمز اىَشزف عيٖٞا اىذمت٘ر أطأٍ شٖ٘اُ  اىذٛ  ىٌ ٝذخز خٖذاً 

فٜ إّداذ ٕذٓ اىزطاىت، ٗمذىل اىذمت٘ر ّبٞو اىدْٞذٛ اىذٛ قاً بتحيٞو بٞاّاتٖا 

. ٗأطزف ٍِ ٗقتٔ طاعاث ٍظائٞت ط٘ٝيت  ىتباحثٖا ٍعٜ ٕاتفٞاً 

 قْاً ٍذٝز بزّاٍح دمَا لا ٝظعْٜ إلا أُ أتقذً باىشنز اىدشٝو إىٚ اىذمت٘ر سٝا

 .اىتَْٞت اىزٝفٞت اىَظتذاٍت اىذٛ تفاّٚ دٍٗا فٜ طبٞو إّداذ ٕذا اىبزّاٍح بأمَئ

       مو اىشنز ٗ اىتقذٝز ىلاخ٘ة اىذِٝ حنَ٘ا اطتباّت ٕذٓ اىزطاىت ٗطإَ٘ا       

. فٜ إعذادٕا

مو اىشنز :         عبٞز ، خَالاث، فاتِ ٗ ْٕادٛ سٍٞلاتٜ فٜ ىدْٔ إعَار اىخيٞو

ٗاىتقذٝز  ىَظاعذتٜ فٜ خَع بٞاّاث ٕذٓ اىذراطت ٗطباعتٖا، ٗىٞذ ىَزاخعتٖا 

. ٗتذقٞقٖا

مَا لا ٝف٘تْٜ أُ اشنز أفزاد عْٞٔ ٍدتَع اىذراطت اىذِٝ ٌٕ سٍلاء 

ٗسٍٞلاث ىٜ فٜ ٍداه اىعلاقاث اىعاٍت عيٚ ٍظت٘ٙ اى٘طِ، ٗاطَح٘ ا ىٜ أُ 

. أخصٌٖ ْٕاك فٜ غشة ٕاشٌ ىتعاٌّٖٗ عِ بعذ

خاٍعٔ اىقذص ٗخَٞع سٍلائٜ - ٗلا أّظٚ تقذٌٝ شنزٛ ٗاحتزاٍٜ ىداٍعتٜ

. ٗسٍٞلاتٜ فٜ اىبزّاٍح

 اىباحث

 عَاد عبذ الله حَذاُ
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2.1Pearson correlation

 

1 0.610.00021 0.64 0.000
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4 0.60 0.00024 0.45 0.000
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6 0.67 0.00026 0.28 0.001

7 0.46 0.00027 0.54 0.000

8 0.65 0.00028 0.63 0.000

9 0.61 0.00029 0.56 0.000

10 0.54 0.00030 0.61 0.000

11 0.49 0.00031 0.63 0.000

12 0.55 0.00032 0.42 0.000

13 0.59 0.00033 0.54 0.000
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16 0.48 0.00036 0.27 0.000
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31  2.56 1.61 

32  3.53 1.12 

33  3.51 1.27 

34  3.55 1.44 

35  2.63 1.18 

36  2.63 1.18 

37  2.67 1.12 

38  2.75 1.24 

39  2.59 1.22 
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انىزير; %07.05

وكيم وزارة; 

%03.32

وكيم يساعذ; %21

يذير عاو; %41

7.342
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11.3

43

74.7

33.3
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42

11.343

    

      

 38 25.3 112 74.7 150 100 

100 66.7 50 33.3 150 100 

23 15.3 127 84.7 150 100 

37 24.7 113 75.3 150 100 

87 58 63 42 150 100 
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0.05F0.00

0.05

14.3

2.1.2.3 

α0.05

 0.72

0.00

 T12.51T

0.00 

 F156

F0.00 

T

F0.00

0.05

14.3



 124 

3.1.2.3

α0.05

 0.81

0.00

 T16.50

T0.00 

 F272.33F

0.00 

TF0.00

0.05

14.3

 



 125 

4.1.2.3 

α0.05

 0.720.00

 T16.50

T0.00 

 F160.97

F0.00 

TF0.00

0.05

14.3

α0.05



 126 

3

0.81

0.75

0.72

2 2

α0.05

 

1.2.2.3

α0.05

0.56

0.00

T8.110.00 

F65.740.00 

 



 127 

TF0.00

0.05

14.3

 

2.2.2.3 

α0.05

0.600.00

T9.01

T0.00 

F81.150.00 

T

F0.000.05



 128 

14.3

0.60

0.56

3

3 2

α0.05

 



 129 

1.3.2.3

α0.05

0.650.00

T10.49

T0.00 

F110.130.00 

T

F0.05

F

14.3

2.3.2.3

α0.05

0.62

0.00



 130 

T9.54

T0.00 

F90.96

F0.00 

 

T

F0.000.05

14.3

 

3.3.2.3

α0.05

 

0.640.00

T10.12

T0.00 

F102.47

F0.00 

TF

0.000.05



 131 

14.3

4.3.2.3

α0.05

 0.71

0.00

 T12.22T

0.00 

 F149.34

F0.00 

 

TF0.00

0.05



 132 

14.3

12.3

12.3

  

1 0.71 

20.65

30.64

40.62

3



 133 

4 2 3

α0.05

 R0.42

0.00

 T5.69T

0.00 

 F32.46

F0.00 

TF0.000.05

F

14.3



 134 

 

  

 

 

  

13.3

13.3

   

1 0.27 0.00 

20.44 0.00 

0.10 0.22 

0.43 0.00 

13.3

0.440.00

0.430.00

0.270.00

0.05



 135 

0.10

0.22

0.05

0.00

0.05

3

5 2

α0.05

 0.55

0.00

 T7,92T

0.00 



 136 

 F62.72

F0.00 

 

TF0.00

0.05

14.3

3



 137 

 

TT

F

F

1 0.750.00013.620.000 185.490.000 

2 0.720.000 12.510.000 156.530.000 

3 0.810.000 16.500.000 272.330.000 

4 0.720.000 12.690.000 160.970.000 

5 0.560.000 8.110.000 65.740.000 

6 0.600.000 9.010.000 81.150.000 

7 0.650.000 10.490.000 110.130.000 

8 0.620.000 9.540.000 90.960.000 

9 0.640.000 10.120.000 102.470.000 

10 0.710.000 12.220.000 149.340.000 

11 0.420.000 5.690.000 32.460.000 

12 0.550.000 7.920.00062.720.000 

14.3      



 138 

1.4

1.1.4

1.1.1.4  



 139 

2.1.1.4  

3.1.1.4  

4.1.1.4  



 140 

 



 141 

  

  

  

  

 

 

  

 

2.1.4

1.2.1.4 



 142 

 

2.2.1.4 

3.1.4

1.3.1.4 

67.4



 143 

 

2.3.1.4 

 

3.3.1.4 



 144 

 

4.3.1.4 

4.1.4

1.4.1.4 

1.4.1.5 



 145 

2.4.1.4

3.4.1.4

4.4.1.4  



 146 

5 1.4

 

 



 147 

2.4

1.2.4

1.1.2.4 

 

 

 

 

 

 

 



 148 

 

 

 

2.1.2.4

 

  

  

3.1.2.4 

 

 

 

 

 

 

 

 

 



 149 

4.1.2.4

 

 

 

  

2 2.4

1.2.2.4

 

 

 

 

 

 



 150 

2.2.2.4

 

 

 

 

 

  

3.2.4

 

 

 

 

 

 

  

  

  

 



 151 

 

 

4.2.4



 152 

5.2.4

 

 

 

 

 

 

 

 

 



 153 

 لبئًخ انًشاخع

 1998

 1991

 

 1996

 

 1997

 

 1990

 1984

 2003

 2002

 1995

 1997

 

 20032004

 2001

 1992

 1997



 154 

 1996

 

 1998

 1999

 

 1996

 1995

 1991

 1991

 1998

 

 1994

 1997

 2000

 1992

 

 1997

 

 1985

 

 1983

 



 155 

 1985 

 1983

 

 1993

 

 1994 

 1994

 

 1996

 

 1984

 

 2000

 

 1998

 

 1993

 

 1983 

 1994 

 

 2002

5-11-2005www.ngoce.org, ( 

 2004: 

                (http://www.edarat.net/modules/nsections/index.php, 24/10/2005 )    

 2004

 20-12-2005 , http://www.t1t.net(

عًشٔ ثٍ عجذ انعضٚض انًبضٙ    شجكخ اندضٚشح نخذيبد الاَزشَذ ، -
(     16-1-2006 ،http://www.suhuf.net.sa/2004jaz/jul/6/qo2.htm) 

انًعٓذ انعبنٙ لإداسح الأعًبل،   -
     )18-1-2006, www.hiba.edu.sy/en/lectures/Prm_lect1.doc http://  ( 

http://www.t1t.net/
http://www.suhuf.net.sa/2004jaz/jul/6/qo2.htm
http://www.suhuf.net.sa/2004jaz/jul/6/qo2.htm
http://www.hiba.edu.sy/en/lectures/Prm_lect1.doc


 156 

- Black, S. (1994): Practical public Relations, University Book stall, 

New Delhi. 

- Cultip, S. C. Allen H. and Broom, G. 1985, Effective Public 

Relations, Prentice Hall Inglewood cliffs, N.J. 

- Jefkins, F. (1986): Planned Press and Public Relations, 2
nd

 Edition. 

Blackie, London. 

- Jefkins, F. (1993): Planned Press and Public Relations, Black 

Academic and Professional. 

- Reilly, R. (1986): Public Relations Action, Prentice Hall Inc, 

Englewood Cliff's, New Jersey.  

 



 157 

بــــسم الله الرحـــمن الرحـــيم 
 

 

 

 

 شامزِٝ ىنٌ حظِ تعاّٗنٌ

 ٍع فائق الاحتزاً ٗاىتقذٝز
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: يعهٕيبد عبيخ: أٔلًا

 
................................................................... انٕصاسح  (1

 

 ..................................يغًٗ ٔحذح انعلالبد انعبيخ فٙ ٔصاسركى  (2
 

 

 

: ح٘ه رٍش الإخابت اىتٜ تْطبق عيٞل ()ٝزخٚ ٗضع إشارة 

: اىدْض -1

 أَثٗ - 2   ركش - 1

 

:  اىعَز -2

   عُخ فألم  20 (1

   عُخ   30 – 21 (2

   عُخ  40 – 31 (3

   عُخ  50 – 41 (4

   عُخ فأكثش   51 (5

 
 

: اىَؤٕو اىعيَٜ -3

  ألم يٍ  انثبَٕٚخ انعبيخ  (1

  انثبَٕٚخ انعبيخ    (2

  دثهٕو يزٕعط   (3

   ثكبنٕسٕٚط  (4

  دثهٕو عبل    (5

 يبخغزٛش    (6

 دكزٕساِ       (7
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: اى٘ظٞفت -4

  ٔكٛم ٔصاسح   (1

  يذٚش عبو    (2

  يذٚش إداسح   (3

  سئٛظ لغى   (4

 سئٛظ شعجخ   (5

 يٕظف   (6

 . (: ...............................................أسخٕ رحذٚذْب)آخشٖ  (7

 

:  عذد طْ٘اث اىخذٍت -5

   عُٕاد 5ألم يٍ  (1

   عُٕاد 10 – 5 (2

   عُخ 15 – 11 (3

   عُخ 20 –16 (4

  عُخ فأكثش 21(       5
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: فمشاد الاعزجبَخ: ثبَٛبً

: تزْٖٝا ٍْاطبت/ٍقابو الإخابت اىتٜ تزإا ()ٝزخٚ قزاءة اىفقزاث بعْاٝت ٗ الإخابت ب٘ضع علاٍت 

 

      

 

1  

 

123 4 5 

2  123 4 5 

3  123 4 5 

4  123 4 5 

5  123 4 5 

6  123 4 5 

7  123 4 5 

8  123 4 5 

9  123 4 5 

10  123 4 5 

11  123 4 5 

12  123 4 5 

13  123 4 5 

14  123 4 5 

15  123 4 5 

16  123 4 5 
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17  123 4 5 

18  123 4 5 

19  123 4 5 

20  

 

123 4 5 

21  

 

123 4 5 

22  

 

123 4 5 

23  

 

123 4 5 

24  

 

123 4 5 

25  123 4 5 

26  123 4 5 

27  123 4 5 

28  123 4 5 

29  123 4 5 

30  123 4 5 

31  123 4 5 

32  123 4 5 

33  123 4 5 

34  123 4 5 

35  123 4 5 
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36  123 4 5 

37  123 4 5 

38  123 4 5 

39  123 4 5 

40  123 4 5 

 

 

: أٍاً اى٘ظائف اىتٜ تَارطٖا ٗحذة اىعلاقاث اىعاٍت فٜ ٗسارتنٌ ()ضع إشارة - 41

 رأشٛشاد انغفش    (1

 حدض انفُبدق    (2

 حدض رزاكش انغفش    (3

 اعزمجبل انٕفٕد    (4

 رُظٛى انضٚبساد    (5

 انشد عهٗ شكبٔ٘ انًٕاطٍُٛ  (6

 انشد عهٗ شكبٔ٘ انًٕظفٍٛ  (7

 انزشخًخ      (8

 الاعزعلايبد    (9

 انحًلاد الإعلايٛخ   (10

 الإعلاَبد    (11

 رُظٛى سحلاد نهعبيهٍٛ   (12

 
 

 

 

أٍاً اىقٞادة اىتٜ تتبعٖا ٗحذة اىعلاقاث اىعاٍت فٜ اىٖٞنو  ()ضع إشارة - 42

: اىتْظَٜٞ ى٘سارتنٌ
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 انٕصٚش   (1

 ٔكٛم انٕصاسح  (2

 انٕكٛم انًغبعذ   (3

 انًذٚش انعبو   (4

 

أٍاً اى٘طٞيت اىتٜ تظتخذٍٖا ٗحذة اىعلاقاث اىعاٍت فٜ ٗسارتنٌ  ()ضع علاٍت - 43

. فٜ اتصاىٖا باىدَٖ٘ر

  انًمبثلاد انشخصٛخ  (1

 انجشٚذ    (2

 انٓبرف   (3

 انفبكظ   (4

 الإَزشَذ   (5

 

 
 

 

 
 

,,,,, شامزِٝ ىنٌ حظِ تعاّٗل 
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Performance Appraisal of Public Relations Units in 

Governmental Ministries of the Palestinian National Authority 

 

Prepared by: Emad Abdulah Hamdan 

 

Supervised by: PhD. Usamah Salim Shahwan 

 

April 2006 

 

This has been a study of performance appraisal of the public relations units in 

governmental ministries of the Palestinian Authority.  It aims at evaluating the level of 

performance of those units as well as determining a statistical relation between the 

performance of the public relations’ units of this study and number of independent 

(variables) factors which have included: scientific functions of public relations, human 

and financial resources, factors of organizational chart, external consultation in field of 

public relations, and in addition to the variable of intermediate factors.  And the 

researcher has made his discovery relying on the opinions of working employees of the 

public relations’ units in those ministries. 

 

 And to achieve the goals of the study and to test the validity of its hypotheses, 

the researcher has carried out the preparation and development of his questionnaire to 

collect data from the sample study which had reached the number of (150) employees. 

 

The researcher has used the method of comprehensive survey to each and every 

employee of the public relations units due to their limitation and their small number. 

 

 After using the suitable statistical methods, the study has reached to  

number of results of which the following are the most important. 

 

1- The weakness and decline in the level of the public relations’ performance in the 

ministries of the Palestinian National Authority. 

2- There is a positive relation (direct) between the weakness and decline in the 

level of performance and non-engagement in the scientific functions of public 

relations which are: surveying and measuring the trends of public opinion, 

planning, communication, and evaluation. 

3- There is a positive relation (direct) between the weakness in performance and its 

low level; with the scarcity and lack of providing enough competent human and 

financial resources to pursuit the occupations of public relations and its activities 

appropriately. 

4- There is a positive relation (direct) between weakness in performance and 

factors of the organizational chart which included goals, organizational location 
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of public relations’ units, occupational positions of those units, and the concerns 

of high administrative leaderships of public relations. 

5- There is a positive relation (direct) between the weakness in performance and 

not getting the full benefit from the services of external consultations in field of 

public relation. 

6- There is a positive relation (direct) between the weakness in performance and 

the personal factors (intermediate) which includes: educational qualification, 

specialization in public relations, sex, and experience. 

 

And based on these results, the researcher has given number of 

recommendations aiming at raising the performance level of the public relations 

units in ministries of the Palestinian National Authority, and these recommendations 

can be summed up as follow. 

1- The necessity of pursuing all scientific occupations of public relations according 

to scientific and objective methods. 

2- The necessity of providing sufficient financial resources to cover the expenses of 

public relations’ units relating to its purist of scientific occupations as well as to 

its real and main activities. 

3- The necessity of giving importance in providing sufficient human labor and 

personnel who are qualified, specialized, trained, and fulfill the needed 

descriptions to pursuit occupation with a high level of competence. 

4- The necessity of determining these goals on paper and showing accuracy and 

clarity in them as to embark from the real goals of public relations.  

Furthermore, the necessity to setting up the unit of public relation in the right 

organizational location, granting its employees the right occupational positions, 

and giving more importance to the high administrative leaderships. 

5- The necessity of getting help through the services of outside consultation in the 

field of public relations. 

6- Carrying out further studies in this domain.

 


