
 

7







 



 

 أ‌ 

242026



 

 ب‌ 



 

 ج‌ 

 



 

 د‌ 

 



 

 ه‌ 

The Application of Social Responsibility at Bank of Palestine and the 

Possibilities  of Developing it. 

 

 Prepared by: Sujood So'ud Alsharif 

  

Supervisor: Dr.Mohammad Aljabari 

 

Abstract 

 

     This study aims to examine the reality of the application of social 

responsibility at Bank of Palestine in different aspects (towards clients, 

employees, local community, owners, and environment). It also strived 

for identifying the main obstacles which encounter the application of 

social responsibility at Bank of Palestine in the local community, and 

determining the possibilities of developing social responsibility at Bank 

of Palestine. 

     For achieving the objectives of this study, the researcher adopts the 

descriptive methodology and used interviews and questionnaires for 

collecting the information and data which are necessary for conducting 

the study. 

     The researcher uses the comprehensive survey methodology as she 

distributes the questionnaire among non-administrative employees at the 

Bank of Palestine in (Bethlehem, Hebron,  Dura), she conducts interviews 

with relevant persons in top management regarding social responsibility, 

and she also conducts interviews with administrative employees at the 

bank. In addition, the researcher selects a simple random sample of the 

beneficiaries from the application of social responsibility at Bank of 

Palestine to conduct the interviews. 
      



 

 و‌ 

     The researcher uses the content analysis methodology to discuss and 

analyze the results of the interviews, and she also uses Statistical Package 

for Social sciences (SPSS) program to display and analyze the results of 

the questionnaire in order to come out with the recommendations of this 

study.  

     The results reveals that the degree of the application of social 

responsibility at the Bank of Palestine is high in different aspects 

(towards clients, employees, local community, owners, and environment) 

from the perspective of administrative and non-administrative employees. 

The results also shows that the main obstacle which encounters the 

application of social responsibility at Bank of Palestine is represented in 

the fact that the society’s requirements are unlimited due to the economic 

and political situations. It reveals that there is no written regulation which 

reflects the bank’s strategy with regards to the application of social 

responsibility of its different aspects.  
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