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Abstract: 

The study examined the role of the Palestinian banks in enhancing social responsibility and 

their impact on performance through the initiatives adopted and implemented at the level 

of social responsibility and analyzing their impact on the banks operating in Palestine by 

examining the case of Bank of Palestine as a model to be applied. In solving social 

problems from the perspective of social responsibility. It aims at rooting the basic concepts 

of social responsibility and educating the banks operating in Palestine in the importance of 

adopting them as they contribute to the development of the society and its problems by 

presenting the dimensions of responsibility and the importance of social commitment in 

view of their contribution to the creation of a cohesive society. In addition to recognizing 

the reality of the adoption of social responsibility by private Palestinian institutions such as 

the Bank of Palestine and the extent of commitment to them, and monitoring the impact of 

the Bank's adoption of social responsibility standards and its implications for performance. 

The inductive methodology used to determine the theoretical framework and descriptive 

analysis of the study due to its relevance to the nature of the study, which collects data and 

conduct statistical analysis to extract the required results, the use of the descriptive method 

and the adoption of the questionnaire tool to study out of which the collection of 

information from the target group and then analyzed using the statistical package for the 

sciences of mankind SPSS. The distribution of the questionnaire to the target group, 

namely branch managers, office managers and district managers, to discuss the role of 

Palestinian banks in enhancing social responsibility and their impact on performance. The 

study contained 94 persons, and all of them were targeted as a study sample, distributed to 

67 branch and office managers, 3 district directors and 24 observers. 

The most important results of the study: There is no shortage of the role of the Bank of 

Palestine in promoting social responsibility in the implementation of areas of social 

responsibility,  also there is a positive correlation between the application of areas of social 

responsibility and improved financial performance.In addition, social and environmental 

responsibility has become an approach imposed by current changes in client culture, 

intensity of competition, lobbying groups and supporting regional and international bodies. 

And The adoption of social responsibility does not only mean costs carried by the 

institution but is a moral obligation to society and a strategic direction to win the loyalty of 

customers in the long term, other result has shown that the bank has an active contribution 

to the welfare of society and sustainable development through the provision of appropriate 

financial and banking services. Bank of Palestine is unique in providing more than 5% of 

its annual profits to meet its social responsibilities,  although other banks adopt 2% of its 

profits to meet its social responsibilities. 



 

 ح‌

The study also proposed a set of recommendations, the most important of which were: The 

banks must establish specialized departments dealing with social responsibility within a 

comprehensive professional framework. To make a quantum leap in the social 

responsibility of banks to move from the development of random initiatives to the 

institutionalized approach of social responsibility within the strategic plans of banks 

through the enactment of legislation governing the process adopted by the Palestinian 

Monetary Authority and the Association of Banks,& recommendation to the Palestinian 

Monetary Authority, Association of Banks and the Palestinian Government to establishing 

a national social responsibility fund comprising all institutions, headed by an independent 

board of directors to guide the contribution of social responsibility towards the 

marginalized sectors needed by the Palestinian people to achieve sustainable development. 
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