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Abstract 

 

This study aimed to identify the details of the change in the Israeli discourse toward the 

Gulf audience after the "Abraham" Record by comparing the framing of Israeli Media 

Messages before, during, and after this agreement. The analysis was based on the Twitter 

account: "IsraelintheGulf@" account, which Israeli Foreign Affairs run. 

The Case study was analyzed using qualitative and quantitative research tools to gather 

data and draw research findings based on Agenda Setting Theory and Frame Analysis 

Theory.  

The study concluded that there had been a significant change in the issues in which Israel 

addressed the Gulf through its Twitter account. These issues range from addressing the 

State of Israel's humanity, calling for coexistence, acceptance, and superiority of others 

before signing agreements, to focusing on the details and consequences of normalization at 

the grassroots and elevated levels after the signing of Abraham Agreement. 

"IsraelintheGulf@" focused heavily on the economic issues in the three stages of analysis. 

However, the phases also showed a constant and ever-promoting theme of coexistence 

with Israel, the pursuit of peace, and acceptance of the other. 



 

 و

"IsraelintheGulf@" prioritized its Gulf audience, emphasizing that Israel is a state of coex-

istence, peace, and civilization at all stages of analysis. It did not address its continued ag-

gression against Palestinians at all times. 

The analysis results of the general frameworks for the "IsraelintheGulf@" account showed 

that the recurrent framework in the three sections of the analysis was "economic result," 

referring to economic cooperation before and after the peace agreements. 

Israel's image has not changed in the three stages of analysis. Israel has portrayed itself as a 

natural state, a part of the region, not an enemy of Arabs, and as a State of coexistence and 

acceptance of others as a leader in various fields and a tourist distinction in the region. 

"IsraelintheGulf@" constantly portrayed the Gulf citizens in the analysis's three sections as 

advanced peoples, aspiring to peace, living with health, scientific and technological ad-

vances, and welcome to the occupying Power. The Gulf is a state of tolerance and ac-

ceptance of others, including "Israel," and has tried to approach the Gulf by touching on 

their customs and culture. This demonstrates that the "IsraelintheGulf@" positively framed 

the Gulf people, and the Palestinians were completely absent from the spectacle before, 

during, and after the agreement signing. 

The results of statistics obtained by the researcher from Twitter after communicating with 

him showed that Israel had intensified its targeting of the Gulf public since the announce-

ment of the agreement, and later, Tweeting rates have not exceeded 0.6 tweets per day 

since the account's launch in 2013 until mid-2020, but after the signing of the "Abraham 

Peace Accords" recorded a 58% increase. 
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