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Evaluating the Master Business Administration (M.B.A) Program at Al-Quds-
University According to the Graduates’ Beliefs about the Value Added to them
and their Satisfaction

Prepared by: Amar Waleed Smoom
Supervisor: Dr. Samir Hazboun

Abstract:

This thesis aims to evaluate the MBA program at Al-Quds University through
exploring the graduates’ beliefs about the value added to them from entry into
the program, examining the level of their satisfaction with the MBA program
inputs, and determining the business knowledge and skills needed by them and

the local organizations, and finally, through investigating the nature of jobs filled

by the MBA graduates.

A descriptive analysis study is used in this study. The target group is the MBA
graduates. The sample is censes, all the MBA graduates from the year of
establishing the program till 2009, the number of these graduates is 147
graduates. Questionnaires were distributed to the graduates, 52 questionnaires

were returned. Besides, structural interviews with 11 graduates were made.

This study showed that during the MBA study, there was high value added to
graduates in understanding and applying statistical, economic, and financial
concepts and methods, human resource skills, developing marketing plan,
business writing skills, business research methods, oral communication skills,
program content and course structure, and value added in the knowledgeableness

of teachers. While there was a medium value added to graduates in working in
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and leading a group or team, understanding the international business culture,

applying computer literacy, and administrative and counseling interaction.

This study showed that graduates were highly satisfied with the responsiveness
of admunistrative staff and course doctors, the assurance dimensions, the
knowledgeableness of doctors; the teachers’ classes work organization, and the
presenting of material in an interesting way. While they were medium satisfied
with the tangibility dimensions, the class size, the program content dimensions,
the experiential work, interaction and teamwork, the fairness of grading system
and the mentoring and counseling services. But they were not satisfied with the

Job Placing services and the empathy dimensions.

The researcher recommends concentrating on both the theoretical and the
practical side through the courses. Instructors are recommended to provide a
clear correcting styles. Improvements are recommended to be taken in the
teaching methods in the classroom. The researcher also recommends providing
supervisors for the students to be able to carry out their researches, and
dedicating a full time academic and administrative advisor, and full time
instructors with PHD in Business Administration, and to offer PHD scholarships

to the distinguished MBA graduates.

It 1s recommended to establish a specialized library and to enrich it with every
new reference that concerns the MBAs, and to establish a special computer lab
for the MBAs. It is recommended that the Institute presents opportunities for job
placement after the MBA degree is earned, and integrating the MBA students
with members of the business community, institutions, ministries and

organization through visits, meetings, and exhibits.
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