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The impact of television viewing on social behavior from the
standpoint of basic ninth-grade students in Hebron

Prepared by: Hana M.E Abdeen
Supervisor: Dr. Tayseer Abd- Alah

Abstract

he purpose of this study was to investigate the impact of television viewing from the
perspective of ninth grade students basic in Hebron on social behavior were
conducted during the first quarter of the academic year (2009 \ 2010) and population
of the study of all students in ninth grade in public schools only, and selected them
stratified random sample of (260) students. The study was conducted using a
questionnaire consisted of (47) paragraph, and three dimensions of a social,
educational and economic, have been confirmed validity and reliability in appropriate
ways.

The results of the study that the degree of the impact of television viewing on social
behavior of the students had a medium degree, and the existence of differences in the
appreciation attributable to sex, the differences in favor of males, as well as
differences in appreciation of qualified scientific mother and the differences in favor
of the parent non-educated and the absence of differences in the appreciation
attributable to the place of residence or qualification of the father or the number of
viewing hours or the type of program.

The study also showed that more programs follow-up by the student was the
entertainment, followed by educational programs, and then dubbed the religious and
social. The channels watched by the student in order of preference, and cartoon
channels belonging to religious channels and channels belonging to specific channels
and movies, and songs belonging to sports channels and news channels and channels
owned and documentary channels and specific food.

The study showed that 20.8% of respondents watching TV than one hour less per day,
and 37.3% of respondents, the average daily viewing them one to two hours a day,
and 21.9%, the average daily viewing of their hours to less than three hours a day ,
and 20.0% rate was seen daily with more than three hours.

In the light of the findings of the study, it was a set of recommendations, including:
the need for coordination between the Ministry of Education and institutions
Palestinian media in the framework of joint planning; to produce educational
programs are compatible with the contents of courses of study and religion, customs
and traditions and work to increase awareness among students in the selection of
positive programs, and distance from the negative programs that develop negative
behavior, and work to spread awareness among students of different categories to
distinguish between programs, and follow-up and good programs that develop thought
and culture.
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